I
Jgehia T9fafer

Presented by: Rajendra Aryal
Research and Design by: Pawan Simkhada

HET 36637 : TSieATcHS FadeAdlT, 3ehi3ec GLaT T 3Toee AreaHaTe YUl saraarish HheldT|



R
= \ Rajendra Aryal

Today’s presenter, Research and development

e Microsoft Certified Professional

e Chief Technical Officer: Riddhi Binayak Computers
IT Advisor: Cultural Corporation Nepal, Oscar International
College (College of Film Studies)

e Contentanddistribution Manager for more than 600+
renowned Nepali Artists
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Pawan Simkhada

Research and Design
e Freelancer Graphics Designer
e Video professionalin Nepali Music Industry
e Cybersecurity Analyst
e Content, curator and distribution Manager forrenowned
NepaliArtists
e www.pyaro.studio
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Music Stores g% el Tl BT d? IAT MNAGE Fgl Hel IoI3a ?

& spotify /3 Anghami
@ Apple Music Peloton

* YouTube Music 2 Pandora
Deezer 3) Boomplay
*3* TIDAL » Soundcloud

@ NetEase Cloud Music
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,bi Nuuday Tencent (©)
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B kaniian ® Social Media
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(O] Instagram
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JASRC (33T wIserent @) P ISWC (FcT Tasitrent arar)

1 [AfPaa eafa & e (Master Track) sl a1y AT SR IR | 1 3frcTepT FHoT eI ToTdeT (216G T o) Sl AT AT BT |
Ja1EYT: Rajendra Aryal & "Sg a1 @herdl” 1id ¥es Twal | a9 szt JIQIGIT: T I AT Fherd1” fidaht Sifage &R a1 Rffres dehvor a4 ufd age!
WTgeTeh! ATl G3eT ISRC &his Sl §768 | R TS 315t Pg a1 ¥ahs 7 gl ISWC stz &¥f gae &8, fahafes gt TR I @ifldsR Rajendra Aryal &

74t ISRC urdsH| g6 |
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(Tiers) et eiTer SR g
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Tier 1 3=adA CPM) ’ = ’ ’ $3]oooa'@'$¢3!ooo+
Revenue = Streams X CPM . caoEactor

1000

AR, g5 (UAE), AT,
KIIG]

Tier 2 (F7&5 CPM) $coo 2T $? Yoo

* hRhgE: ¢. AT cI3H (Watch Time), 2. Rferst [t (arsans), 3. AfATA cer T Skip

TR TSR A AT |
Tier 3 (#g7dH CPM)  <14Tel, HRd, SaTclTe2r $R00 & $300



e *

S HINT 3T 3 HET ATeI6o

£ X 9

NTEh Th A IR Ao grs? $FcATell h¥el ITe5? gTcdehdT (Recipient)

¢. A= (Streaming) Spotify, Apple Music AT S=ar RefAs coehaes HTECT ATTIh (TR / oee)
2. AFIfArRe (Mechanical) M SBTs AU gar ($0.091 i &) fBfoea v/ Biegsgex afsel? / et

3. 9T (Performance)

IT3TT, €8T, geol aT A8 H hedCHT ol

33T, T¥g¥ee, MRCSN aarer

MaPR I GINdPR

¥. f55%F (Sync Royalty) garras, AR arsies faamaeTa T e AT ey ar faTaeT Tt AR ATfore + ufeenar
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ColHHeC 3T |
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Ufthferuast

SISt AT UHST STEAT AIgcen! ATHaT
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YouTube Ads
TR TATA S HATICIST IRT ¢
fAxT Heel oAl TR 3T gTear AET-
et (Mid-Roll) ted &< 37T, Sl
HTFETSAT 3 UM T3S |

R

FTeT HedTshCHeT
PatreondT FB Subscriptions ATk

TFATeTol AT $4 TGN TS|
el Ay 31a7-Rforsr areeh

feegere

3

et forshr

¢3% FHHATS Hellh N goo (3aT:

Bandcamp)| ¢, 000 FaTATeTel ATT
Y $ AT foheer afer $¥,290 ST

IS Heholel §o o |
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ATSH e

e BfSed TaaT SIfay Ot st
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7 f3fSeer 9g¥er : Content ID ¥ TikTok Sounds

© YouTube Content ID JoTTeT o' TikTok Branded Sounds

TaIfad TRIAS V&e: 3 I Taarfad Bioes yomel gt siaer YRINATER TERHAT STl e FATTa ool [RTSAT SoAT3aT S1eT gol
SecTACH R TUTSh! HaflcTent Y aT Y 87U & foh 3711 Tad: Wiel 15| dUTSeh! HI3w5eh ol FYSTehl ITURHAT EId: NIeel Heholdd §oo |

JSTET GSFholeT: TTS ol quTSenT Il 3ToFaAY TR TS ITAT Sraer 91t 87eY, Jomeirer FHHTSH! IGTEI0T : "FSNIAT FH AT IMAT ¢ o fohueel FAfsA s T et

e (Claim) 3T T 3113 [ ATIsTehT ¥8% FURTSE BFEAT duTSeh! WIdTHT UoT3 S | 3T 9 RIS GIAT el FATS ol $2,000 ST $, 000 TFH HATIT HeFogro |
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feehed AfACSITT TUTEH! S81T

¢

d13+3 ST STl

3TFAT AT M TS FITFHATRT eheaa!
3R olSsAT 'Branded Sound' &t
FUAT I3 |

¢less O3S Jagy«
FITAGEATS <Al AT33HT Rod dl f[cehedh (AT

TAT3T IR 11 ¥ Teheeh fshued hes
AfACTS S H AT 371 |

3
AT HSholed

Hol I a1 feehewaT AT grear
TeMReH TFATeT I ISRC AT fFRAATSE T
faT9sT Geholal IRY ¥$% To&@r 30 ieafas e




O FIRTST FoIH (Claim) T FEBH (Strike) I vl

TI9dT (Feature) $URTSC Fold (Content ID Claim) FURTSC T8 (Copyright Strike)

gfshar Y] YUTeiTel TG (Automatic) EFaTeT NI FURTSC T S| FURTST Hsilel FATI3TT (Manual) F9AT fRTSA ger3 Redee gres|
S AT ETeTelollS et Tiel 310X ECMEIER G IR I RGEEsY [GIERIREEI T oA Shiledet] hIRATEIRT XS (Strike) TE |

FHATS AT =Tt 3meere RS Ao TefiaeR (@Us) A aamAT3nss| AT g go g diol afel el a3t

oI Soleh 9Ty : 9 FATSAY Toet AT ATEY Heholed TTira | el AUTS ! I aT FRTSAT T TR EuNeT TRAT AT AN T3 14 |
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RAAGEATS SoIdh AR : OXSTH TIdeT HellehRe s HTFeAT ITeh! HIR
AT ar ST IR 313l BToa! TS Ttsh FURTSE TS Tl scleh TR oo |

THel TG ol :Q[eeh TIRYER T f3fSeer ATed 3meereil gdent 318 el
et oY AT S|

| caTaarie wrser I Tt e

ool Rege : FHI FATSANTS T Ege | FURISE FolA AT T
Content ID 37 IR fa=ATT=TehT YHT ET: AToFAT EITAT Hgeholel ITofa 4|
M ST O AT ATS T T 15T G, AT Il 966 T G- TaG2rehT Tt
FrHCEEAIC Qoll TFCTeAR] Slehl Yoo |




%y AT TlewdAT UGC Afes 3T aRenr

YouTube Studio

JHHAT IS AT 3T Holere i T
Monetization: ON 3Tsf | YuTTeiTe! faRa31emT

TATATGEHT (gl HINEE TId: TATh I |

)

TikTok Creator
f&ahcah fohueT ColehHAT INT ST Y

"Trending Sound" T Audio Monetization

e Tt afsha T |

f

Meta Rights Manager

Hh Y SeECTATHT oIl (9] AT TSCH
FATASRHAT &AT 7S 3T IT3TT FaTfdcd grer
3Tt T AfACTS AT 37T 1ot |




¥ TeIagR TauTEme : e 39aeh Teiia faer

& TIgTTa! ol T STeATETHT Idg® oY, 7T T 19T Helta

2. $TSTeT T ATHAT : fSgTeTeh! RT3 X 47571 &foleh TUAT Soet gotTel JHeh! 3. Y TAeT ety : T Gaaraed oY, SATeT- 19T Helfied aT 3TeaTTenT ofrfar
Repeat Value HSH=CT §61 §oe | AN 310~ THSTeT Aget Tt gl N-W13 (LofT) YeAg% HdTel TUet eRITdR TS g0 |

2. SleH TRl MNABE : ST g TeeT ot HUhTe! JEAT INAGT AT TEAT 39N 3N AE® TE ToaT T ATAY ATl S8 H Ir3eT Ao AT &IeTehTons T

T G | TH! AT avhT 364 G 3P WWeo | ferg=o|
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Your channel

Dashboard
Content

Analytics
Community
Subtitles

Content detection
Earn
Customization

Audio library

aqTell Horehel Meditative Music AT 3R Rf2AIee FAWX IRl Earning Source,
HTROTIAT TeleTdodiel M el Fgr Tl Tsolidel O FASS Hewl THTOT

Channel analytics R

+ How did viewers find my content? * How many new viewers did | reach? § Summarize my latest video performance :
Jun 4-Jul 1,2026
Overview Content Audience Revenue Trends Last 28 days e
Keep it up! Your channel got about the same number of views as usual. Realtime

® Updating live
Your channel got 210,495 views, similar to the 2,900-324,000 it usually gets in 28 days

18,976
Subscribers
Views Watch time (hours) Subscribers Estimated revenue @
See live count
210.5K © 111.9K© +767 © $838.29
About the same as usual About the same as usual 34% less than previous 28 days

12,814

Views - Last 48 hours

o sttt

10.0K Now

5.0K Top content Views

Sun, Jun 28, 2026

8 as BEs O 2 s B 2,726

-

Jun 4, 2026 Jun 9, 2026 Jun 13,2026 Jun 18,2026 Jun 22, 2026 Jun27,2026  Jul1,2 - 2,394

1,050



aqTell Horehel Meditative Music AT 3R Rf2AIee FAWX IRl Earning Source,
HTROTIAT TeleTdodiel M el Fgr Tl Tsolidel O FASS Hewl THTOT

U U =

N~ =

o

7N

Details

Analytics
Editor
Comments
Languages
Earn
Claims

Clips

Video analﬁics Advanced mode

2016 - Jul 2, 2026

Overview Reach Engagement Audience Revenue Since uploaded (lifetime) Y
This video has gotten 5,930,007 views since it was uploaded Realtime
@ Updating live
485
Views A\ Watch time (hours) Subscribers /\ Estimated revenue Views - Last 48 hours v

5.9M 222.2K +19.3K $1,419.88

lllllllllIlllln_lhAllllll.llllllllll.lnl. sanl

-48h Now
- Top traffic sources Views
22.0K
Playlists 53.8% Jwdi..
15.0K
Browse features 19.8% i
7.5K Other YouTube features 12/6%: o
- R e i : Suggested videos 101% ., o
Aug 23, 2.. Apr 15,2018 Dec 6,2019 Jul 28, 2021 Mar 20, 2023 Nov 9, 2024 Jul 2,2026 Channel pages 2.3%

See more See more



@ Meta Ads Y Google Ads fa=iqeT g

0 Meta Ads (FHTH [ SETATH)

'Boost Post' 8¢+ BI3aly;: Rt Alars el il deot e | a8
Meta Ads Manager U9 aT eJT9ey S35 ST 1114 |

YaRY A9Tell T8I : FUTHAT Australia, USA, UK, UAE TssfgrE T Languages AT
AT ®IAT "Nepali" AT Vool g | THel hdael A4Tell HTHIeTS AT Ta=ATdT
SEEs |

G Google Ads (Fcg« fa=mde)
In-Feed Video Ad 3cFSC : JoJTHT ol S613+ §¢ 'In-Feed Video Ad'
ST Blea L | T T Y Holees s AT AT AFaelel cE3s |

T G 3ol [FeTeh IR gt goATel aTEdTdeh ard €8 A (High Retention) 3136
| TR FSHeaT TRV 23 Ueheseh! ‘Goh al1SeT’ (Hook Line) AT Red T ERSTAT

e IRl




= oiqTerH TS 3o H1S ASHY Il AR

¢

CACIIG]

3T TR @ o1#= (PAN Card) T
qerehol AT RehclT [l ¥ |

Seh FHOT
AUTeTeh! oTgeh T TS & Aofieht
ariotsa s (Commercial Bank) AT

ST

3
Y

STl WIATHIT AT aTf¥eh Yoo
SeRTFH oot Prepaid Dollar Card

dcehrol Tl |

g

EEIEG]

I Frsare [Tt MetaT Google Ads

HT 3TeTelTgT derlsl AT id, ot
sifaRea wfags fsam|
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& 1T JITHT T[S

*+
A = y A
2. 19T T 3{efdTc, R. WSl AHATH THFaI 3. [ASTcHAs ggaeh
ST TSR SU3] ToieT | AT G AUTATAT HTAT- AT ITTa 2o 16 TS ALt foRera aR@ATSIe 3167, ATATTS Toatrerer
T Al TITS HoJg 14 - "THelTs SATTHTTAh T feaferarsag 9| Al oS SFfags uea Aregers, FATCHA Tol13e7 T HHT AMSeAehT SATTaT STET

fRrse 3T 3igarg e F | el ST AT Y T fAHBS o | CoIaTe HINd TEIT 39T 3Ted Al JANIT IR 1|
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